
A leader in the radio landscape for connecting with

the world of young people, also stretching to active

population. 
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CREATIVE PARTNERSHIPS: FOCUS ON

STUDENTS &

GROWING YOUNGSTERS

MNM 
BLOKHUT

MNM 
JUMPJOBS

MORE INFO? var.be/luistercijfers | var.be/blog | STAY TUNED: var.be/nieuwsbrief

MNM's best hits, non-stop via DAB+ & internet, one
of the biggest digital-only radio brand in Flanders. 
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CIM RAM, Belgium North, Jan-Dec'23, MNM Hits, 18-54, Mon-Sun, 6-22h

https://www.var.be/nl/audio/luistercijfers
https://www.var.be/nl/blog
https://var.be/nl/vervolledig-je-inschrijving
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